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The study was aimed at finding out the level of success of OTOP products, the
factors related to the success and the difficulty for the OTOP products to be successful.

The data were collected by distributing questionnaires to 182 out of 331 OTOP
business operators in Narathiwaad province that ‘registered as OTOP business
operators in 2009. The descriptive statistics were used to describe the data and the
inferential statistics, i.e., t-test and F-test were used to find out the difference in variables

between two groups and more than two groups, respectively.

The findings were briefly stated below.

The overall success of Narathiwaad OTOP prod.ucts was moderate. When the
individual aspects of success were considered, it was found that product development
was successful at a high level, marketing development at a moderate level, and the
starved level at a low level.

The factors affecting the success of OTOP products were type of products,
number of years in business. source of fund, amount of fund, knowledge and
understanding of OTOP business operation, support from the government sector,
access to information from outside, satisfaction with OTOP business operation, being
trained in product and marking development, and leadership. On the other hand, nature

of business operation had no impact on the success of Narathiwaad OTOP products.
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Recommendations

1. Knowledge of selecting the best OTOP product and OTOP business operation
should be provided at meetings, seminars, cr training courses

2. OTOP business operators and officials responsible for OTOP work should be
trained on sales techniques, package design by experiericed trainers.

3. Educational institutions in the area should be assigned the responsibility for
community product development.

4. Obsewation tours to successful OTOP businass enterprises should be
arranged

5. A manual should be prepared for OTOP business operators to use as a
guideline. - _

6. There should be an OTOP products contest at the provincial level every year.

7. The province should set up a center to distribute its OTOP products.

' 8. The provincial OTOP network should be strengthened by, for example,
making a yearly distribution calendar and burling the network of similar products.

9. The products should be developed to have a quality standard. Those that do
not reach it should be rejected, not being marketed. The number of standard products
should be used as an indicator to be certified by the province.

10. Loans should be extended to OTOP business operators at a low interest rate
and a saving-for-production group should be formed.

11. OTOP business operation should be publicized though radio and television.





