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The objectives of this research were, 1; to study factors affecting brand
loyalty. 2; to compare brand loyalty of population. 3; to compare brand loyalty of
each product. and 4; to make suggestion about factors affecting brand loyalty.

- The populations in this research were students in Public Administration of
NIDA (Executive Program), 2008 that included students in Public Administration
(MPA) and in Public and Private Management (MPPM). The research was to find out
the opinions of the students in brand type a car, computer, and mobile phone. This
research data was collected during June-July, 2008 by questionnaire. The data were
analyzed by using statistical procedures including frequency, percentage, and Chi-
Square Test for compare difference.

The results of this research were as follows:

1. The most factors affecting in brand type a car is good quality, computer is
price acceptable, and mobile phone is reliability. In brand type a car, the most
important factor is reliability for MPA but MPPM it is good quality. In brand type a
computer, the most importance is good quality for MPA but MPPM is price
acceptable. But in brand type a mobile phone, both are similar.

Factors affecting brand loyalty in brand type a car were differential at the 0.05
level of significance including reliability, good service, and Innovation. In brand type
a computer differential at the 0.05 level of significance is place and easy access. In
brand type a mobile phone differential at the 0.05 level of significance is good quality.

2. Format of brand loyalty in brand type a car, MPA and MPPM have format
of brand loyalty differential at the 0.05 level of significance is feeling of pride in
brand, brand acceptation, recommend others to use brand, and brand protection. In
brand type a computer is feeling of pride in brand and rejects other brand. In brand
type a mobile phone is recommend others to use brand and rejects other brand.

3. Suggestion:

A path to brand loyalty includes: honesty and integrity, continual
development, innovation and differentiate, quality of product, impression and
commitment, image and famous.

Brand loyalty affect to business: build everlasting business in long term,
increase revenue and decrease cost in long term, and build famous acceptance for

consumer.





