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The study has the purpose for; 1) Comparative analyze for the perc;e:ption of human
capital component between MBA and MPPM students. 2) Analyze variables for the perception of
Performance Promotion and Career Development of MBA and MPPM students. 3) Compare the
component of human capital that can predict the influences on Performance Promotion, and
Career development of MBA and MPPA students.

This study is Quantitative research which the sample composed of 324 students from
MBA and MPPM. Data collecting was done by using Questionnaires. Descriptive Statistics are
Percentage Average S.D. and Inferential Statistics are t-test, F-test (ANOVA), and Stepwise
Multiple Regression Analysis by using the Statistical Package. The result of this study found as
follows;

1) The perspective of perception to human capital component from students in both
programs is in high level. The highest perception component is Inner-Value Capital and following
by Scholastic Capital, Social Capital, and Culture Capital.

2) The perspective of perception on Performance from students in both programs is in
high level. The overall perception on promotion from students in both programs is in medium,
and the perspective of perception on career development from students in both programs is also in

high level.
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~ 3) The different personal data of Master Degree students have affected to the perception
of human capital component which significantly different is the students’ courses (t = -3.372,
p = 0.001). Moreover, the different personal data of Master Degree students that have affected
identically to the perception of human capital component are age (MBA; F = 0.988, p = 0.427 and
MPPM; F = 0.327, p = 0.896), and the period of working experience (MBA; F = 1.475, p = 0.201
and MPPM; F = 0.944, p = 0.475).

4) The human capital component that can co-influence to the action of MBA students are
Inner-value Capital (Inn) and Scholastic Capital (Sch) for R’ =55.1 percent. Moreover, from the
MPPM students, are Scholastic Capital (Sch), Inner-value Capital (Inn) and Social Capital (Soc)
forR® =52.0 percent.

5) The human capital component that can co-influence to the promotion of MBA students
are Culture Capital (Cul) and Inner-value Capital (Inn) for R’ =409 per cent. In addition, from
the MPPM students are Culture Capital (Cul) and Inner-value Capital (Inn) for R =244 per cent,

6) The human capital component that can co-influence to career development of MBA
students are Inner-value Capital (Inn) and Culture Capital (Cul) for R =394 percent.
Furthermore, from the MPPM students are Social Capital (Soc) and Inner-value Capital (Inn) for
R'=42.1 per cent.

7) The different courses of Master Degree students have affected to the perception of
Performance (t = -3.283, p = .001) result and career development (t = 1.967, p = .050) which
different significantly. In addition, the different courses of Master Degree have affected

identically to the perception of promotion (t=-1.380, p = 0.168).





