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Abstract

This research is aimed to study the concept of social responsibility (CSR) affected the
enhancement of competition potentiality of the tourist attraction places in the locality of
Pattaya. The independent variable is the characteristic demography and three concepts of
social responsibility (CSR) are the concept of environment, concept of consumer and concept
of participation and development of the community. The dependent variable is the effect to
the enhancement of competition potentiality of the tourist attraction places in the locality of
Pattaya. The sampling group is the population in the locality of Pattaya numbering 400
persons by using the questionnaires in collecting the statistical information used for analyzing
the information, i.e. the percentage, average, standard deviation and hypothesis test by
Independent T-test, One Way Annova and statistic of Person Correlation at the statistical
significance level of 0.05.

The result of hypothesis test at the statistical significance level of 0.05 is found that
the population residing in the locality of Pattaya for the factor of the different personal
characteristics have differently opined to the concept of social responsibility (CSR) affected
the enhancement of competition potentiality of the tourist attraction places significantly at the
statistical level of 0.05.

When classifying into the concepts, it is found that the concept of social responsibility
(CSR) on the environment is related to the factor affected the enhancement of competition
potentiality of the tourist attraction places significantly at the statistical level of .05 and the
relation is in compliance with the same direction in the high level, i.e. if the community has
more readiness on the environment, there will be more potentiality in the enhancement of
competition potentiality of the tourist attraction places.

The concept of social responsibility (CSR) on the consumer is related to the factor
affected the enhancement of competition potentiality of the tourist attraction places

significantly at the statistical level of .05 and the relation is in compliance with the same



direction in the high level, i.e. if the community has more readiness on the consumer, there
will be more potentiality in the enhancement of competition potentiality of the tourist
attraction places.

The concept of social responsibility (CSR) on the participation and development of
the community is related to the factor affected the enhancement of competition potentiality of
the tourist attraction places significantly at the statistical level of .05 and the relation is in
compliance with the same direction in the high level, i.e. if the community has more readiness
on the participation and development of the community, there will be more potentiality in the

enhancement of competition potentiality of the tourist attraction places.
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