TABLE OF CONTENTS

APPIOVAL PAZE ...ceviiiiiiiiiiciinici it e s s
ADSEIACE ..ueeiiiieviin it e s
ACKNOWIEAZEMENLS.......covieiriiierrreiesinte et nres ettt s be et s ssessssennens

TaADIE Of COMNLEILS ...eeeiviiieeieeiirersiiiiseseessesserssressrseesssesssssesssssssssssssssssssssssssssassssesss

LISt Of FIGUIES ....cociiiiiiiniiiiiiiicnriiitite st sbs st ab s :

CHAPTERI INTRODUCTION

A. General INEroduCHON ......veevvvvvveeveerriireeeeresieeeesesessssnnes

Objective of Study.......ccovviiviiiiiiiiiniiiia e
Scope of Study ....ooviviiiiiiiiii e

o nw

Significance of Study ..........cocoviiiiiiiiiiii

CHAPTERII LITERATURE REVIEW

Prior hotel web site research...............cocevveevininenn,
Online buying attitudes and behaviors .....................
Factors Influencing Consumers’ Attitudes.................
Influencing Factors .........cccoeveviviniiviniiiiiininninnn,

Related Theories. . vvevieiiit i eriee e sieireeseanaresesennnnons

o mooR p

CHAPTER III DATA SOURCES AND COLLECTIONS
A. Research Framework ................ocooviviiininninnn,
B. Research Hypothesis .............. e
C. Population Sample...........ccocooviviiiiiiiiiiniiiiinn

iii

AW W N =

10
19
20
21

23
25
26



D. Research Instrument ..............ooovviiiiiiiiiiinnn 27
E. Data Collection Methods ...........cccoovviviviiniiinnnnn 29
F. Data Analysis......cocoviiiiiiiriniiiiiiinneneiininnenen 30
G. Timeline.........c.coviiiiiiviiiiiiiiis v, 31

CHAPTER 1V RESEARCH FINDINGS
A. Description Analysis of Demographic Data and General
Information...........ooeiiiiiiiiiir 34
B. Description Analysis of Consumer’s Attitudes ........... 42
C. Agreement Level of Consumer’s Attitudes and Marketing Mixed

.................................................................... 43

D. Hypothesis TeStNE .......ovvvirinininiiiiiiiiiiieienenn. 50
CHAPTER V CONCLUSIONS, LIMITATIONS, RECOMMENDATIONS
AND FUTURE RESEARCH

A. Conclusions ......ccoveuiiriiiiiiiiniiiiiieieiieees 53
B. Limitations .........ccoviiiiiiiniiiiiiiniecicneie e, 57
C. Recommendations ............cccocvviieiieniinnininininnnns 57
D. Future Research ..............ccooiiiiiiiiiiiniiiiin i, 58

iv



LIST OF FIGURES

FIGURES Page
2.6.1 Conceptu.al framework........cocoiviiiii 20
2.6.2  Technology Acceptance Model............cocveveviiiiiniiiniiiinininns 21
3.1 Technology Acceptance Model...........ccoovevvviiiiiiiieniiinnnnns 24



