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Abstract

Study of The study of "Adaptation of Thai SMEs: the ASEAN Economic Community (AEC)" for
the purpose. A. To build knowledge and awareness (Awareness and Recognition) to prepare to enter
the Economic Community of the Forum (ASEAN Economic Community: AEC) to the SMEs. To firmly
establish the ASEAN Community in 2015, and to study the concept of a business plan 7Cs SME
sector has the potential to build relationships with the advantage of To firmly establish the ASEAN
Community in 2015. Data was gathered using the questionnaire with the sample group of 500
samples. Statistics used in analysis were Percentage, Mean, Standard Deviation, T-test for difference
tests, One way ANOVA for variance tests, and Pearson Correlation The statistical significance of
0.05 The study results were concluded as follows.

1. Most respondents of the questionnaire were male, than 45 years married, graduated in
Bachelor's degree, That is focused on creating knowledge and awareness (Awareness and
Recognition) to prepare to enter the ASEAN Economic Community (ASEAN Economic Community:

AEC).

2. The results factors of the business plan 7Cs SME sector has the potential to build
relationships with the advantage of To firmly establish the ASEAN Community in 2015, found that the
potential in the management of Thai SMEs 7Cs AEC. (AEC) at a high level. Including Communicate
with an average of 3.69 on the feasibility of Commercial and the ability Competitive with an average
of 3.48 and Accuracy with a mean of 3.94 in the middle two areas Clear) with a mean of 3.23 and
Reliability with an average of 3.23, and integrity average 3.02,and the statistical significance. of

0.05
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