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This survey research aimed to study : 1) the difference of consumer's attitude toward

different countries of origin 2) the difference of consumer’s attitude toward products from different

countries of origin 3) the relationship of consumer’s attitude toward the country of origin and

consumer’s attitude toward the product.  4) the difference of consumer's attitude toward the

different type of products from the same country of origin . There are 4 hypotheses as follows :

1)
2)
3)

Consumers have different attitude toward different countries of origin

Consumers have different attitude toward products from different countries of origin
Consumer’s attitude toward the country of origin were positively corretated with consumer's
attitude toward the product.

Consumers have different attitude toward different type of products from the same country of

origin .

Data gathering was done by using questionnaires. Sample composed of 400 working

Bangkokians both males and females aged between 21-45 years.

1)

3)

4)

The results of this study are :
Consumers have different attitude toward different countries of origin at the .05 significant level.
Consumers have different attitude toward products from different countries of origin at the .05
significant level.
Consumer’s attitude toward the country of origin were partial significantly and positively
correlated with consumer’s attitude toward the product.
Consumers have different attitude toward different type of products from the same country of

origin at the .05 significant level.



