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The purposes of this research were to 1) examine personal factors of the customers
toward the services provided by Tienwattana Press Head Office Phranakhon Si Ayutthaya
Province, 2) investigate the opinions of the customers toward the services provided by
Tienwattana Press Head Office Phranakhon Si Ayutthaya Province, and 3) compare the
personal factors and opinion levels of the customers toward the services provided by
Tienwattana Press Head Office Phranakhon Si Ayutthaya Province in relation to the personal
factors of the customers. The sample group consisted of 150 customers receiving the services.
The instrument used for the data collection was a questionnaire. Statistical analysis was
performed by percentage, mean, standard deviation, t-test, F-test and LSD

The findings were as follows :

1. Most customers were females, aged between 31-40 years old with a bachelor
degree or higher. Their occupations were private business with a monthly income of 10,001-
20,000 baht. They were married.

2. Overall, the opinions of the customers toward the services provided was at a high
level as follows: products, prices, location, marketing promotion, personnel, Physical
characteristic, procedures and services.

3. The customers with different genders, ages, educational backgrounds, occupations,
monthly incomes and marital status did not have different opinions toward the services provided

by Tienwattana Press Head Office Phranakhon Si Ayutthaya Province.





