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ABSTRACT 9 1 0 7 l 4

The purposes of this study were to 1) examine the basic factors of customers
purchasing LCD TVs, 2) investigate the factor of customers who purchased LCD TVs in
Phranakhon Si Ayutthaya District, Phranakhon Si Ayutthaya Province, 3) compare the level of
decision-making of customers purchasing LCD TVs in Phranakhon si Ayutthaya District,
Phranakhon si Ayutthaya Province in relation to the customers’ basic factors. The sample group
consisted of 246 customers living in Phranakhon Si Ayutthaya District who purchased LCD TVs
at Lotus , Robinson , and Ayutthaya Park department stores. Questionnaires were used to collect
the data. Statistical analysis was performed using frequency, percentage, mean, standard
deviation, t-test, F-test and L.SD. The findings indicated fhe following :

1. Most customers were male.They were 20-30 years old.Their educational background
was a bachelor’s degree or higher. Most of them were employees. Their monthly income was
between 15,001-20,000 baht. They were also married with 2 family members.

2. The level of decision-making of customers purchasing LCDTVs in terms of product,
selling, service procedure, and marketing promotion was the highest. On the other hand, the level
of decision-making in purchasing LCD TVs in terms of staff and environment was high, while
price affected their purchasing moderately.

3. Customers with different gender, age, educational background, occupation, monthly
income, marital status, and number of family members had a different level of decision-making in

purchasing LCD TVs with a statistically significant level of 0.5.





