UNAALe
210728

aaw 3 Y o ¢ A @ P
MyIvuaidiidaglsgaeniie 1) Anvideyanalivesdldusos 2) Anwniledend

as o I'd

1 @ A g ¥ a LY 9 =y = LY d'd ¥
woaramadadu levesdldusmsvudsdudwazWaadun uoag 3) ulssuisuileseniinade
LYY = LY as (Y] d o o ) 1
msaadulaldusnsoudsdudwasiaadust Suunmudeyainldvesdldusns nqu
o T A Jq 9 A t A U w o 4 o & A A Y A
A1081900 FlFuTnsvudIduduaziagdiua 31U 440 au nFeellonld Ao
a 4 1 [ i 1 {
uuudeunI Amsrzideyalaeriaiiosar aunde dauwdiouuuinasgiu uay  Feest
HANIIIVYNLIN
v Y 1 L= £ 9 1 o o ° ) =)
1. AlFuimsdu ngpdluiisquduendg/ilfyana Suauluyuaansidou
5,000,000 — 10,000,000 1% Uszinnsovudwussyiude Ussinnvesdudnldusmsnnde
a ° o dqy a voA
MO Uz 5 - 10 AaTen lduTmsaemeu
Y 1 v a o P a o ) & & =
2. dvniinademsdadulavesfliusmsvudeduimazWaasua Fefldusnms

UG

1] o/ )

fiszaunmsdadulaludiunmisusams wsm uazdwaniwsaussyn nsdadulely
sgiunn da Aumsdaasumsaaia inmsdaduleluszduthunae

9Yq I a A o a o - = 1
3. Nsl"lf‘lJimﬁ‘VliJﬂi%Lﬂ%ﬂlﬂﬂE)\'iﬂﬂiﬁ.iﬂi) i]'lu’JuNunu%ﬂ‘ﬂm‘lJﬂu ﬂszlﬂﬂiﬂﬂ]uﬁ\‘]

R
[

a8 Y QY a ° S dqu a oA o v a
‘Uii? ﬂigtﬂwma\jﬁuﬂ1ﬂ1%1]§ﬂ1ﬁ !mzi]miuﬂiﬂﬂi‘lﬁjﬁﬂﬁmﬂﬂmdﬂu uigﬂ‘Uﬂ‘]iﬂﬂﬁuﬁlﬂ

usmsvudsdufmasiagiamidiumsuims fusa Auamwsousimn uazdums
duasumsania liuanaeiy
210728

This study aimed to 1) examine the customers’ profiles; 2) investigate the factors that
affected the customers’ level of decision to use freight transportation service; and 3) compare the
factors that affected the customers’ level of decision to use freight transportation service in
relation to their profiles. The sample group of 440 students was drawn from customers using
freight transportation service. The research tool was a questionnaire. Statistical analysis was
performed in terms of percentage, mean, standard deviation, and F-test. The findings were as
follows:

1. Most customers were partnerships/juristic persons with registered capital amounting
to 5,000,000 — 10,000,000 baht. They use land package delivery service for transportation non-
fragile products 1-5 times a month.

2. The level of the customers’ decision in using a freight transportation service with
regard to pricing, and types of delivery vehicles was high. However, the level of their decision
regarding marketing promotion was moderate.

3. The difference in the customers’ business organizations, registered capital, types of
delivery vehicles, types of products transported, and frequency of using the delivery service did
not yield any difference in their decision level to use the freight transportation service regarding

the quality of service, pricing, types of delivery vehicle, and marketing promotion.





