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ABSTRACT ) 1 0 7 2 9

This study is aimed to examine choice of life insurance of customers in central
Thailand; investigate levels of customers’ satisfaction towards the service of the company’s
representatives; compare levels of customers’ satisfaction towards the service of representatives
in relation to their personal factors; compare levels of customers’ satisfaction towards the service
of representatives in relation to their choice of life insurance; examine the relationship between
customers’ choice of life insurance and their personal factors. Data was gathered from 400 Muang
Thai Life Assurance Co., Ltd. customers with the use of questionnaire survey. Data analysis was
performed with frequencies, percentages, means, standard deviations, t-test, F-test and chi-square
test. Findings are as follows:

1. Customers insure themselves and choose life insurance policies with premiums below
Baht 5,000. They prefer representatives working for secure insurance companies and providing
clear explanations and answers to their questions. They consider life insurance as security.

2. Levels of customers’ satisfaction towards service of Muangthailife Assurance
Co.,Ltd services are high representatives service , corporate services and procedure /process
regarding the three aspects.

3. On the after hand,the difference in customers’ ages , related to their satisfaction
towards insurance company’s services and service procedure / process at a significant level .05

4. the difference in the customers’ choice of life insurance related to their satisfaction
towards insurance company’s services at asignificant level .05

5. the difference in the customers’personal factors related to their choice of life

insurance, at asignificant level .05





