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ABSTRACT

210730

The study aimed to 1) examine behavior of customers of Bank of Ayudhya Public
Company Limited, Bangpa-In Branch; 2) explore the levels of the customers’ satisfaction
with the service of Bank of Ayudhya Public Company Limited, Bangpa-in Branch; 3) compare
the level of the customers’ satisfaction with the service of Bank of Ayudhya Public Company
Limited, Bangpa-In Branch, in relation to their personal factors; and 4) compare the level of the
customers’ satisfaction with the service of Bank of Ayudhya Public Company Limited, Bangpa-In
Branch in relation to their behavior in using the service. The data was gathered from 298
customers. Statistical analysis was performed by percentage, mean, standard deviations, t-test,
one-way ANOVA, and LSD at a significance score of 0.05. Findings are follows: |

1. The customers chose Bank of Ayudhya Public Company Limited, Bangpa-in
Branch, due to its convenient location which was near their home or office. They cane to the
bank once or twice per month during 08:30 — 10:00 am to deposit and withdraw money from
their accounts. They had been the bank’s customers for at least 3-4 years.

2. The customers were very satisfied with the service provided by Bank of Ayudhya
Public Company Limited,Bangpa-In Branch, regarding customer service, staff service procedure,
equipment/supplies, and facilities.

3. The difference in the customers’ gender, income, and status did not yield any
difference in their level of satisfaction with the service of Bank of Ayudhya Public Company
Limited, Bangpa-In Branch. However, differences in customers’ age, educational background and
occupation caused variances in their level of satisfaction with the service of Bank of Ayudhya
Public Company Limited, Bangpa-In Branch.

4. The difference in the period of being customers and visit time did not yield any
difference in their level of satisfaction, while varying frequencies of their visits led to a

difference in their satisfaction level.





