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This study aimed to: 1) examine factors that affected purchasing decision for dried rice
noodles of customers in Phranakhon Si Ayutthaya Province; 2) explore the level of decision
making to purchase dried rice noodles of customers in Phranakhon Si Ayutthaya Province;
3) compare the level of purchasing decision for dried rice noodles of customers in Phranakhon Si
Ayutthaya Province in relation to their personal factors; and 4) compare the level of purchasing
decision for dried rice noodles of customers in Phranakhon Si Ayutthaya Province in relation to
purchasing factors. The data was gathered from 245 customers using a questionnaire. Statistical
analysis was performed in term of percentage, mean, standard deviation, t-test, F-test, and LSD.
The findings were as follows:

1. The factors that affected purchasing decision for dried rice noodles included product
quality and brand reputation. Customers’ buying frequency was more than 10 days with less than
1 kilogram per purchase. Most of them bought dried rice noodles for cooking in a small amount
from retailers near their residence due to convenience. They preferably bought Singh Tong and
Wai-Wai dried rice noodles.

2. The level of customers’ purchasing decision for dried rice noodles was high that
concerned intime of product price and chanel distribution. On the otherhand the promotion was
concerned at the moderate level.

3. Difference in the customers’ occupation, educational background, and monthly
income yielded the difference in their purchasing decision level for dried rice noodles with a
statistically significant level of .05.

4. Difference in the customers’ buying reasons, frequency, quantity and value per
purchase, purchasing purposes, purchasing locations, and products consumed yielded the
difference in their levels of purchasing decisions for dried rice noodles with a statistically

significant level of .05.





