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The purposes of this research were to: 1) study the factors affecting the tourists’ decision
on visiting Wat Chaiyo Worawiharn in Ang Thong, 2) determine the tourists’ satisfaction levels
towards the tourist site, 3) compare the satisfaction levels towards the visits dividéd by personal
factors, 4) compare the satisfaction levels towards the visits divided by their decision. The
samples were 246 tourists who visited Wat Chaiyo Worawiharn. Statistical analysis was
employed using frequency, percentage, mean, standard deviation, t-test, and F-test. The findings
are indicated as follows:

1. Regarding the factors affecting the tourists’ decision, the tourists visited the temple
because they required paying respect to the image of Somdejphra Buddhajarn Tho and paying
respect to the Buddha images there. They traveled by their private cars. Their expenses were on
traveling. The distance did not affect their trips because they wanted to show their sespect and felt
comfortable with their trip. They knew the information from their relatives and friends. The
activities that promoted the trips are boat racing, and their decision in taking trips was the
convenience of traveling,

2. In respect to the tourists’ satisfaction levels towards the tourist site, high levels of
their satisfaction were found on location, and facilities, and moderate levels of their satisfaction
were found on the services of the food shops and their staff.

3. With regard to the comparison of the tourists’ satisfaction levels in relation to their
personal factors, differences of the tourists’ sexes, marital status, and the education levels did not
affect the differences of their satisfactions, but the differences of their ages, occupations, and
monthly incomes affect the differences of their satisfaction levels.

4. With regard to the comparison of the tourists’ satisfaction levels in relation to the
factors affecting their decision on visiting the differences of the travellins characteristius
expenses, distance to the site, channels of information, activities promoting the tourism, and

interesting services affected their satisfaction levels at a different level.





