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Abstract
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The research aimed to developing an electronic book on Advertising Photography Technical for
Dhurakij Pundit University are the students’ learning achievement in experiment group after learning
through the developed e-Book and investigate students’ satisfaction on the e-Book. The sample group in this
study included 25 students from part time academic students who registered the Advertising Photography
Technical. The statistical data analysis indicators were used in frequency, percentage, mean, standard
deviation, and t-test (dependent samples).

The research findings were as follows:

1. The results demonstrate that the quality of the developing an e-Book validated by the experts
was at good level. ( X =448 )

2. The efficiency value (E1/E2) of the developing an e-Book was 81.67/84.89 which was higher
than the assigned cniteria.

3. The mean of the students’ leamning achievement in the experimental after learning through
the developing an e-Book was showed statistical significance higher than those in the controlled group at
the .05 level.

4. The mean of the students’ satisfactions on the e-Book was rated at high level. However,
elements of e-Book design were rate at high level. (X = 4.34, SD = 0.37) and benefits of e-Book was rate
at high level. (X =4.33, SD = 0.46) ,

5. The opinions of e-Book on Advertising Photography Technical in the benefits of students’
instructional and students to find interesting topics. The students choose appropriate learning was 52 percent
and choose appropriate leaming all topics was 48 percent. Moreover, the students who used e-book for tutorial

and courseware were 76 percent.
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