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Abstract

The purpose of the research is to study on personal information and behavior those
effects to decision of choosing Hi-Speed internet. The marketing that used is service marketing
mix which divided to price, place, promotion, people, product, Physical evidence and process.

The method of this research is to give away the reliable questionnaire which created by
5 specialists at 0.94 level. The questionnaire is to test Hi-Speed Internet users’ satisfaction in
Bangkok area. This research target on 30 people and it scored 0.846 scores. This has been tested
with the users on northeast for 400 people divided by usage demand in each area. We find out
the relation between independent variable which differs from one another. There are two ways
to find out the result that we use T-test and one way ANOVA.

The research finds that most of the people who did the questionnaire are s female aged
between 31-40 years old. Many of them are single and holds at least bachelor’s degree, works
in company who can capable of internet expenses at 501-1000 THB. They live in standalone
home mostly use the internet at 18.01-00.00 daily. The main reason of using the internet is for
entertainment via smart phone through 3BB. The test also finds that age and sex do not affect
to decision of using the internet but the education, occupation, monthly expenses, income do.
Behavior, the period of time that use the internet and place are not affected by the decision to
use the service, but the objective, devices, user’s joining and service providers that use different

influencing the decision to use a different statistical significance level of 0.05 (o = 0.05).

Keywords: Marketing Mix, Hi-Speed intern
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