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The research aimed to 1) study the behavior of the purchase of Amway products of
Amway businesspeople in Phranakhon Si Ayutthaya, 2) study the factors of making decision of
the purchase of Amway products of Amway businesspeople in Phranakhon Si Ayutthaya,
3) compare the personal factors of the purchase of Amway products, 4) compare the factors of the
decision making divided by the purchase behavior. The sample group consisted of 200 Amway‘
businesspeople in Amphur Phranakhon Si Ayutthaya. The research tool was the questionnaire.
The statistical analysis was performed by percentage, mean, standard deviation, t-test, and F-test.
Findings are as follows:

1. most Amway businesspeople who purchased Amway products were married women
aged between 28 and 33. They were officers with bachelor’s degrees. Their monthly incomes
were 12,000 — 18,000 baht. They bought the products twice a month and the cost was not over
than 2,000 baht once. They paid for the products by themselves. Their friends had an important
role to make a decision to purchase the products.

2. the products, prices and distribution channels affected the decision making at a
moderate level.

3. Amway businesspeople with different ages had different factors to purchase the
products. The ones with different jobs bought the products with various prices. The different
education levels had an effect on their purchase of the marketing promotion. The different
monthly incomes were the purchase factors of different products at a significant level of .05.

4. Amway businesspeople with different frequencies of purchase, costs of products,

payment channels, and participants had various factors of purchase at a significant level of .05.





