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The purposes of this research were 1) to study the factors affecting the decision making
of using the Vision CMM, 2) to study the levels of the decision making of using the Vision
CMM, 3) to compare the levels of the decision making of using the Vision CMM divided by
personal factors, and 4) to compare the levels of the decision making of using the Vision CMM
divided by service factors. A hundred and thirty samples were studied. The instrument was the
questionnaires. The data were analyzed descriptively. Findings are as follows:

1. the administrators have important roles to choose and buy the Vision CMM. The
chiefs offer information and advice. Nowadays most factories use VGS brand of the Vision
CMM sized over than 700 millimeter.

2. the factors affecting the decision making of using the Vision CMM such as the
product and marketing promotion are at a high level.

3. the results of the comparison of using the Vision CMM divided by the personal
factors show that the differences of the persons who give information, ages educational levels and
kinds of business do not affect differently the decision making of using the Vision CMM.

4. the results of the comparison of the factors of using the Vision CMM divided by the
purchasing behaviors of the persons who give information show that the persons giving
information with different initiative, information and advice, sizes of the instruments used in the
factories, and persons making a decision do not affect differently the decision making of using the

Vision CMM used in the factories in the Nawanakhon Industrial Park.





