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This research aimed to 1) study the factors of the credit services usage of the customers,
2) study the satisfaction levels of the customers towards the credit services, 3) compare the
satisfaction levels of the customers towards the credit services divided by personal factors, and 4)
compare the satisfaction levels of the customers towards the credit services divided by the factors
of the services usage. The sample group consisted of 250 customers who received the credit
services of the Bank of Ayudhya Public Company Limited Bang Pa In Branch in Phranakhon Si
Ayutthaya. The research tool was the questionnaire. The data were analyzed by percentage,
mean, standard deviation, t-test, F-test, and LSD. Findings indicated that;

1. most customers selected the housing loans that were from 45,000 to 500,000 baht.
The fixed interest rates were as the announcement of the banks. The periods of the loans were
from 2 to 5 years. The periods of the loans consideration were from 15 to 30 days. The use was
that the.customers had their own accommodation.

2. overall, most customers were satisfied with all aspects at a high level, especially the
staff’s performance, public relations, Information Technology, stability and reputation, and
locations.

3. the customers with different monthly incomes satisfied with the credit services and
Information Technology at the significantly different level of .05.

4. the satisfaction levels of the customers towards the kinds of credits, amount of
approved credit, interest rates, periods of loans, period of consideration and different uses were

not different.





