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The purposes of this research were 1) to study the factors affecting the purchase of the
building materials, 2) to study the levels of the purchase decision of the building materials,
3) to compare the levels of the purchasé decision of the building materials divided by personal
factors, and 4) to compare the levels of the purchase decision of the building materials divided
by factors of choosing the materials of customers in Amphur Lao Sua Kok, Ubon Ratchathani.
The random sample was 246 customers living in Amphur Lao Sua Kok, Ubon Ratchathani. The
instrument was the questionnaires. The data were analyzed by percentage, mean, standard deviation,
t-test and F-test. Findings are as follows:

1. most customers purchased the building materials for the reconstruction. The prices
were reasonable. The purchased goods were the building materials. They spent less than 10,000
baht once. Most of them purchased from Phinitkanchang Shop.

2. overall, the levels of the purchase decision were at a moderate level. The aspects of
the products, prices and marketing promotion were at a moderate level. The distribution channels
were at a high level.

3. the customers with different sexes, ages, education levels, jobs, monthly incomes and
marital status had no significantly different decision at the level of .05.

4. the customers with various reasons of purchase had different levels of purchase
decision. The kinds of goods made the different levels of the marketing promotion. The differences

of each expense affected the purchase decision in all aspects at the significant level of .05.





