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ABSTRACT

210845

This study aimed to : 1) examine the tourists’ behaviors; 2) examine levels of the
tourists’ satisfaction; 3) compare levels of the tourists’ satisfaction in relation to their personal
factors; and 4) compare levels of the tourists’ satisfaction in relation to their behaviors. Data were
gathered from 400 tourists with the use of questionnaire survey. Data analysis was performed
with frequencies, percentages, means, and standard deviations. Hypotheses were tested using
t-test, and F-test. Findings are as follows:

1. The tourists knew about the tourist attractions in Suphanburi Province on
radio/television. The reason of their visit was recreation. Frequency of the visit was 8 times a
year. They came on weekends by car. Their spending was on various things cost Baht 1,001 —
5,000 per person. They came with friends, and ‘,were interested in landscapes and the tourist
attractions. The activities provided to promote the tourism in Sﬁphanburi that could attract the
tourists’ interest was the Don Chedi Monument Festival advertised on radio and television.

2. The tourists were highly satisfied with the tourist attractions, facilities, and the
services.

3. The comparison of levels of the tourists’ satisfaction in relation to their personal
factors indicated that differences in their education background related to differences in their
satisfaction concerning facilities. Differences in their occupation related to differences in their
trips involving the tourist attractions, facilities and services at the statistical significance level of
05.

4. The comparison of levels of the tourists’ satisfaction in relation to their behaviors
showed that differences in' their traveling behavior related to differences in their satisfaction
levels concerning the tourist attractions, facilities and services, and differences in their expenses
related to differences in their satisfaction levels towards facilities and services at the statistical

significance level of .05.





