210847

=% :II dy S o A'l =& v o
M15390A598l iagilszaaiefinmanudesns msieau anumnzauLas
a e v o o @ @ o w d 4
ananiiu il ldveummensfidemnlsemnduiusvesanufnm  devadninauwaiui
= K 1 [~ U Y r A A
asfnuuasuen  laonguiietie wivilu 4 gy ldun  Aquii@enuuumizes i
g & ¥ 2 o 9 S o ¥ o °
Aneadoanamsfiny $119U 13 au gnsananal 149U 5 AY uazdiFeIny U 17 Ay
v oA A 1 o [ g) e =2 o A A g Y o
uaznguiid@enuuumsgudeciuiluduimsamudiom S 60 au indesdion il
upudumuel uazuugeunmnadnlsznam 5 sydy adanidlumsingwd
foya 1aun sdevay Auisug Adeszninaelnd et daudissnnnnasgy
Has t-test
HAM3BENUN
a wa @ o @ & o @ j‘ -~ -2
puamumsdiaaulssndmiusvesaofny dudadninnuuaiuimsfinm
o o ¥ = a 1% Y &
unnnoaiwannasnnudems Innmnnzauuazinmuihulyl1a dszneudis 5 duneu
Voo =] @ e & [ 4
Toun dumsimSeumatsznduius dsznoudis Jadszquiiieldng nysumsaadnm
< o o R/ . o o @ o &
muanudmRguesnmsdsznduius  udsiinaznisunsdsavdeyanmsilszmdusiug
q’a’ o o ¢ qsll o a v o
Jumsnamulszanduius dszneudis msdsnuznssumsautdunulseanduius
o 1 o o o
msfmuauloine yajanune veuiie msdaszuumssanudeyalumsnaumy lasems
) 14
Wanmamasuazeiomneasimeaiuayunsduiiunummnbenduiug Sumsdudiums
o w & a e @ o a A
dszanduius dszoeudas  msdfifdamInsems msdafanssumuumy  mswdade
E 4
Y LY 1 @ o & o a
Wayamnsuazdiuiayey nazadmiedemsdseanuaulszanduiug dumsian
a v o d ° o 4 IL )
tszdiuwansdsznduiug  dsznoudis  msdmuadagilszasd e lumssediv
14
sozalumsilszdin. msdseliumauazmsnenuramstlssiiv. Sumslivilyatiann
@ o o ° =
nmstsznduius idmnzauesliguaw dszreude  wamsilsadivimaunguaz

uumrmstiinlye msudlyldimnzan uagswauwamsauiivan - malszanduiug



210847

The purpose of the research was to siudy the needs to develop the suitable and feasible
guidelines of the public relations performance of schools under the Nakhoﬁ Nayok Educational
Service Area Office. The samples were separated into 4 groups such as the designated group
including 13 relevant people, 5 academics experts, and 17 experts and 60 school administrators as
the random group. The iﬁstruments were interviewing forms and rating scale questionnaires. The
statistical analysis was performed by percentage, median, Inter-Quartile range, mean, standard
deviation and t-test.

The findings indicated that the developed guidelines of the public relations performance
of schools under the Nakhon Nayok Educational Service Area Office were consistent, suitable
and feasible for 5 steps: 1) public relations preparation steps including arranging meeting for
teachers and school committee to realize the importance of the public relations and appointing the
committee to survey the data of the public relations, 2) public relations planning steps including
appointing the committee to perform the public relations, determining the policies, objectives,
scopes and filing the data of the personnel development projects and resources preparation to
support the public relations performance, 3) public relations performance steps consisted of
performing the projects, arranging activities of each project, producing materials, developing
- personnel and staff and setting the network of the public relations, 4) monitoring and evaluating
steps consisted of determining the objectives and criteria, duration, evaluating and reporting the
evaluation, 5) development steps of the suitable and qualified public relations including finding

out the causes and the guidelines to improve and report the public relations performance.





