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ABSTRACT

210890

This research aimed to 1) study the behavior of beer consumers in Phranakhon Si
Ayutthaya and Angthong Provinces, 2) examine their levels of satisfaction, 3) compare beer
consumers’ levels of satisfaction with regard to personal factors, 4) compare consumers? levels of
satisfaction according to their behavior, and 5) investigate the relationship between the
consumers’ personal factors and their behavior. The sample group consisted of 800 beer
consumers. The research instrument was a questionnaire. Statistical analysis was performed in
terms of percentage, mean, standard deviation, t-test, F-test, LSD, and the Chi-Square test.

The findings indicated the following :

1. Most beer consumers drank beer 2-3 days per week, spending less than 300 baht.
They usually drank Chang beer during 06.01 pm. - 12.00 pm. at food shops. Their choice of
beverage was due to its good taste.

2. The beer consumers’ levels of satisfaction were high in terms of product, price, place
of consumption, distribution and marketing promotion, and service.

3. Difference in consumers’ sex, age, educational background, occupation, monthly
income, and marital status did not yield a difference in satisfaction. Difference in consumers’ home
province and district yielded a different satisfaction with a statistically significant level of .05.

4. Difference in expenses of beer consumption per time did not yield difference in
consumers’ satisfaction. Difference in frequency of consumption yielded different levels of
satisfaction with a statistically signiﬁcaﬁt level of .0S.

5. Difference in home province, home district, sex, age, educational background,
Qccupation, and marital status related to frequency of beer consumption. In addition, sex, age,.
educational background, occupation, monthly income, and marital status related to the expenses

of consumption per time with a statistically significant level of .05.





