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The puri)oses of this research were to: 1) study the information concerning purchasing
cars ; 2) investigate marketing factors affecting decision in purchasing cars; 3) compare
marketing factors affecting decision in purchasing cars in relation to personal factors; 4) compare
marketing factors in purchasing cars in relation to information received; and 5) seek the
relationship between personal factors and information received concerning decision in purchasing
cars. The samples were 246 people requiring to purchase cars in Samut Songkhram province.
Statistical analysis was employed using percentage, mean, standard deviation, t-test, F-test, LSD.
and the Chi-square test. The findings indicated the following:

1. Most people bought four-doored plick—ups with installment plans or bank loans.
The brand was Toyota. The reason for purchasing cars was to use them in the families. The
required cars were in the 1500 to 2000 cc range with a limit price of 800,000 baht.

2. Marketing factors affeced decision in purchasing cars at a high level in ferms of
product, price, marketing channel, marketing promotion, and image.

3. People of different gender, age, educational background, occupation, monthly
income, and marital status yielded difference in their decision in buying cars with a statistically
significant level of .05.

4. People of different gender, age, educational background, occupation and marital
status had different marketing factors in buying cars in relation to information received, with a
statistically significant level of .05.

5. People’s age, educational background, occupation, monthly income, and marital
status related to the information received, concerning purchasing cars with a statistically

significant level of .05.





