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The study aimed to: 1) study the basic factors of retail shops in purchasing beer at
Phranakorn Si Ayutthaya District, Phranakorn Si Ayutthaya Province; 2) investigate the factors
affecting decision in purchasing the beer; and 3) compare the factors affecting the decision in
purchasing the beer in relation to the basic factors of the retail shops. The samples were 272 retail
shops at Phranakhon Si Ayutthaya district in Pranakorn Si Ayuthaya Province. Statistical analysis
was employed using frequency, percentage, mean, standard deviation, t-test F-test and LSD.

The findings are indicated as follows :

1. The shopkeepers of most retail shops were female selling groceries. The shops had
been established for more than 7 years with the investment during baht 50,001 — 100,000. The
policy in purchasing beer was appropriate prices. The amount of purchasing was lower than 500
boxes. The required brand was Beer Chang and the quantity per bottle was 640 cc.

2. Moderate levels of the factors affecting decision in purchasing the beer were found on
prices, location and marketing promotion, but high levels of the decision were found on the
products.

3. Differences in the forms of the retail shops, ages of the shops, investment, policies of
purchasing and brands of beer have differences in the factors affecting decision in purchasing

beer at the statistically significant level of .05.





