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This research aimed to: 1) study the tourists’behaviors; 2) examine the levels of tourists’
opinions; 3) examine the levels of tourists’ satisfaction; 4) compare the levels of opinions according to
their personal factors; 5) compare the levels of satisfaction according to their personal factors; 6) compare
the levels of satisfaction according to tourists’ behaviors; 7) examine the relationship between the tourists’
personal factors and behavior; and 8) Investigate the relationship between the levels of tourists’ opinions
and the levels of their satisfaction. The sample group consisted of 384 tourists. The research instrument
was a questionnaire. Statistical analysis was employed using percentage, means, standard deviation, t-test,
F-test, LSD., Chi-Square and Pearson’correlation coefficience.

The findings are indicated as follow:

1. Regarding the tourists behaviors, most tourists took trips 3 times a month on Saturday and
Sunday by individual cars. Their expenses were 1,001 - 5,000 baht. They hoped to take the trips again.

2. High levels of the tourists’ opinion were found on planning, tourist site management,
public relation/motivation and security.

3. High levels of the tourists’ satisfaction were found on services and the sites, but
moderate levels were found on facilities.

4. Differences in the tourists’ education levels, occupations, and income per month related
to their opinion levels at the statistical significance level of .05.

5. Differences in the tourists’ education levels, occupations, and income per month and
their marital status related to their satisfaction levels at the statistical significance level of .05.

6. Differences in the tourists’ taking trips with different expenses related to differences in
the satisfaction levels with statistically significant level of .05.

7. The tourists’ personal factors related to their behaviors with statistically significant level
of .05.

8. The tourists’ levels of opinion related to their levels of satisfaction with statistically

significant level of .01.





