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ABSTRACT 2111 88

This study aimed to 1) examine the customers’ behavior of choosing deposit services; 2) examine the
customers’ satisfaction towards deposit services; 3) examine levels of customers’ opinion on the bank management;
4) compare levels of customers’ opinion on the management in relation to their personal factors; 5) compare levels
of customers” satisfaction towards deposit services in relation to their personal factors; 6) determine the relationship
between customers” personal factors and their choice of deposit services; and 7) deterrnine the relationship between
customers’ opinions on the management and their satisfaction towards deposit services provided by commercial
banks in Phranakhon Si Ayutthaya Province. The data was gathered from 400 customers using a questionnaire-
based survey. Statistical analysis was performed in terms of percentage, mean, standard deviation, t-test, F-test, the
Chi-square test, and Pearson correlation coefficient. The findings revealed the following:

1. Most customers preferred Bangkok Bank and had savings accounts. They used banking
services once a weck. They usually visited the banks between 8.30-12.00 a.m. The amount of their
deposit and withdrawal was less than 10,000 baht.

2. The customers were highly satisfied with the banks’ deposit services in terms of
entrepreneurial service, staff, and image. They were moderately satisfied with the banks’ marketing,

3. Levels of customers’ opinion on the banks’ management were high regarding organization,
motivation, planning, and control.

4. The difference in the customers’ age, occupation, and monthly income yielded a difference
in their levels of satisfaction towards all the aspects of the banks’ management. In addition, the difference
in the customers” educational background yielded a difference in their levels of satisfaction towards the
banks’ management in terms of motivation and control with a statistically significant level of .05.

5. The difference in the customers’ age and monthly income yielded a difference in their levels
of satisfaction towards the banks’ staff, marketing, and image. The difference in the customers’
educational background yielded a difference in their levels of satisfaction towards the banks’ staff and
marketing. The difference in the customers’ occupation yielded a difference in their levels of satisfaction
towards all the aspects of the banks’ management with a statistically significant level of .05.

6. Gender of customers related to the amount of each deposit and withdrawal. On the other hand
educational background related to type of saving accounts, frequency of using services per week, time of
using services, and amount of their deposit and withdrawal. The customers’ occupations and monthly
income related to their choice of bank, type of account, frequency of using services per week, time of using
services, and amount the customers deposited and withdrew with a statistically significant level of .05.

7. The levels of customers’ opinion on the management related to their satisfaction towards deposit
services provided by the commercial banks at a high to a moderate level with a statistically significant level of .05.





