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ABSTRACT 211 199

This research aimed to study, 1) The environmental factors concerning purchasing cars
of the customers in Phranakhon Si Ayutthaya province, 2) The customers’ decision levels in
purchasing cars, 3) The comparison of kthe customers’ decision levels in purchasing cars
classified by theire personal factors, 4) The comparison of the customers’ decision levels in
purchasing cars classified by the environmental factors. The data were gathered from 246
customers. The research instrument was a questionnaire. Statistical analysis was employed using
percentage, mean, standard deviation, t-test, and F — test. The findings are indicated as follows :

1. Most customers needed convenience. They were production line staff, had debt with
installment plans more than 10,000 baht per month, lived outside Phranakhon Si Ayutthaya
District , and their status was a member in their families.

2. The customers’ decision levels in purchasing cars were highest on the products.
High levels in purchasing decision were found on prices, and moderate levels in purchasing
decision were found on demonstration channels and marketing promotion.

3. Differences in the customers’ genders related to differences in their decision to
purchase cars. Differences in the customers’ ages related to differences in their decision to
purchase cars on prices, demonstration channels and marketing promotion. Differences in the
customers’ marital status related to differences in their decision to purchase cars on prices.
Differences in the customers’ education levels related to differences in their decision to purchase
cars on prices, demonstration channels and marketing promotion, and differences in the
customers’ occupation related to differences in their decision to purchase cars on demonstration
channels at the statistical significance level of 0.05.

4. Differences in the .customefs’ personal needs related to differences in their decision
to purchase cars on the products and marketing promotion. Differences in their status in the
families related to differences in their decision in purchasing cars on the products at the statistical

significance level of 0.05.





