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ABSTRACT

211438

This study aimed to: 1) study the factors of decision making and satisfaction in using
private car insurance of the consumers in Phranakhon Si Ayutthaya, 2) study the satisfaction
levels in using the private car insurance services, 3) compare the satisfaction factors classified by
the consumers’ personal factors, 4) compare the satisfaction levels in using the private car
insurance services classified by the decision factors. The data were collected from 138 consumers
who used Honda cars in Phranakhon Si Ayutthaya. The instrument was uestionnaires. Statistical
analysis was employed using frequency, percentage, mean, standard deviation, t-test, and F-test.
The findings are as follows:

1. most consumers used the first class car insurance. The pleasure was the purpose in
using the insurance. Most of them used the services at Viriya Insurance Co. Ltd. The information
and instructions were provided by sales persons, and decision making in using the car insurance
was done by the owners.

2. the satisfaction in applying for the car insurance was at the high levels concerning
the services, and places/equipments. The moderate levels of satisfaction were found concerning
prices and benefits.

3. the differences of the consumers’ ages related to the differences of their satisfaction
levels at the statistical significance level of .05.

4. the differences of the consumers’ kinds of insurance and sales persons who
provided information and instructions related to differences of their satisfaction levels involving
the services and prices. The differences of the purposes in using the car insurance related to the
differences of the satisfaction levels towards the services, prices and benefits. The consumers
with different insurance companies had different levels of satisfaction towards every item of
insurance, and consumers with different decisions making of using the car insurance had different

levels of satisfaction involving prices at the statistical significance level of .05.





