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. The Purposes of the study were : 1) To study Decision to Purchase Construction
Product Store of Consumers in Homepro Prachachuen Branch. 2) To differentiate the decision to
Purchase Construction Product Store of Consumers in Homepro Prachachuen Branch. ,
categorizing under the personal basic fac.tor. The sample group consisted 375 customers buying
Purchase Construction Product in Homepro Prachachuen Branch. The tools used in this fesearch
were quest'ionnaires, the statistics used in analysing data were percentage , means , standard
deviation , t-test , One Way Analysis of Variance and the pair comparison test by using LSD.

Based upon these findings, it was concluded that :

1. The Overall Decision to Purchase Construction Product Store of Consumers in
Homepro Prachachuen Branch is at high level.

2. Results of the comparison in Decision to Purchase Construction Product Store of
Consumers in Homepro Prachachuen Branch classified according to basic personal factors with
different in education levels, occupation and monthly income at the statistical significance level
of 0.05. but consumers with different gender , age , marriage status , number of household

members and housing type resulted of classification and ward was not different.





