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This research aimed to investigate fundamental personal, personal factors,
supportive factors, and factors predicting achievement of the One Tambon One Product
{OTOP) Project organized by the occupation group in Ampheur Muang, Prachuab khiri
Khan Province. The research population was members of the occupation group in
Ampheur Muang, Prachuab khiri Khan Province. Two-part questionnaires were used to
collect data. Part | of the questionnaire was responded by 90 members and 73 of them
were randomly selected through the Krejcie and Morgan table to become the sample
group. Part 11 featured an interview in which 12 of the occupation group were selected
to response. The collected data was analyzed in terms of content. It was also statistically

analyzed by percentage, mean, and standard deviation as well as multiple regressions.

The research found that:

The majority of the sample group was described as follows: 80.8% were female,
35.6% were between 40-49 of age. 68.5% had finished elementary school. 34.2% had
actively participated in the occupation group for 3-4 years. 90.4% earned monthly a
income of 5,000-10,000 baht. Furthermore, the Pearson Product Monj«ent Correlation
analysis found that only the duration of participation affected the achievement of the

OTOP project. The sample group showed attitudes towards the project overall to be at a

high level. The individual aspect analysis revealed that the gkoup leaders showed their
‘personal opinions at the highest levels. In addition, the Pearson product Moment
Correlation analysis indicated that every supportive factor resulted in the achievemént of
OTOP project whereas the multiple regression analysis illustrated that the duration of
_participation--the only fundamental personal factor--demonstrated the predictability of
achievement by the OTOP project. Furthermore, two supportive factors predicting the
achievement of the OTOP project included group administration, and the understanding

of the OTOP project.





