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The Purposes of The study were :1) To study Decision to Catering Service of
Consumers .in Suan Thip Restaurant. 2) To study the relationship between the personal basic
factor and the decision to Catering Service in Suan Thip Restaurant. The sample group consisted
129 customers using Catering Service in Suan Thip Restaurant, the statistics used in analyzing
data were percentage and Chi — Square.

The finding of the study revealed that :

1. Most of the Consumers were female, aged 31 — 40, higher bachelor degree
graduated, private company employees, earning 50,001 — 80,000 baht, private house owner lived

9. The information of decision to Catering Service in Suan Thip Restaurant in
Product line most of the Customers decision in New Catering Service and created, Price line most
of the Customer decision in get value for paying, Place line most of Customers decision in Good
area in area, Promotion line most of Customers decision in test or trying service, People line most
of Customers decision in expert and good experience in service, Physical line most of Customers
decision in Great and modern , Process line most of Customer decision in different service.

3. The relationship between the personal basic factor and the decision to Catering
‘Service, according to the basic factors with different in education, earning income and housing a
type indicate that there was relationship in Promotion line at the statistical significance level of
0.05 and Consumers with differeht housing a type was related to Product line at the statistical

signiﬁéance level of 0.05.





