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The purposes of this study were to investigate 1) organizational commitment of employees
at TNT Co., Ltd. (Thailand) , 2) relationship between basic factors and organizational commitment of
employees at TNT Co., Ltd. (Thailand) and 3) relationship between motivational factors aﬁd
organizational cbmmitment of employees TNT Co., Ltd. (Thailand). The subjects were TNT 120
employees. Research instruments employed in this study were a questionnaires. The data obtained were
analyzed by using descriptive statistics including percentage, mean and standard deviation (S.D.). Chi-
Square and Pearson’s Product Moment Correlation Coefficient were employed to analyze the overall
relationship. |

The results showed that :

1) The opinion level of TNT employees towards motivational factors was high. The
findings revealed that working success, job description, responsibility, and interpersonal
relationship had high influence on organizational commitment. Acceptance and progress in work
were at a moderate level.

2) The overall opinion level of TNT employees towards organizational commitment
was high. Confidence and acceptance in organization, participation, organizational loyalty .and
willingness to work were found to have high influence on organizétional comniitment.

3) Personal factors such as age, martial status, educational:level, income and career
position were related to organizational commitment. Gender was found to have no significant

relationship with organizational commitment.

4) Motivational factors were related to organizational commitment as stated in research

hypothesis. -





