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The study aimed (1) to determine the affect to buy a commodity copy brand name
from foreign country at Copy City in Marbunkrong and (2) to compare the affect to buy a
commodity copy brand name from foreign country at Copy City in Marbunkrong classified by
personal factors. The sample group consisted of 320 consumers at Copy City in'Marbunkrong.
The survey research was conducted by administering questionnaires. Then the data were analyzed
by percentage, mean, standard deviation, t-test and match pair test by L.SD comparison.

The study found that:

The majorities of samples were female company employees, aged 26 — 35 holding
bachelor degrees, 'eamiﬁg 10,001 — 20,000 baht of monthly income. Frequency to buy 2 — 3
times/week and the average expenses 201 — 1,000 Baht per once. The affect to buy a commodity
copy brand name from foreign country at Copy City in Marbunkrong was illustrated at the high
level. In the individuai aspect examination, it was found that each of five aspects was also shown |
at the hig‘h level. The highest scores were the choice, followed by the ‘decided. Thé least scores
were the assess. The comparative study of the affect to buy a commodity copy brand name from
foreign country at Copy City in Marbunkrong, classified by personal factors found that the factors
influencing the perception of the affect to buy a c‘c‘)mm’qdity‘copy'brand' name from foreign
counﬁ’y at Copy City in Marbunkrong were ége, monthly income occupation and the average

expenses per once.





