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The purposes of this thesis were 1) to study about eating behavior for healthy food in
Future Park Rangsit Department Store 2) to study about service marketing mix that affecting to
eating decision for healthy food and 3) to study about investment feasibility on marketing and
financial dimensions. .

The samples in thi_§ thesis were 400 consumers in Future Park Rangsit Department
Store including interview 3 rﬁanagg:rs of healthy food restaurant. The research procedure was
survey research that uses a questionnaire as research tool to collect the data. Data were analyzed
by percentage and mode valueg'with packaged software. The interview questionnaire form the
manager of healthy food restaurant was analyzed with marking method namely sale estimation
and financial analysis namely Break event point (BEP); Payback period (PB), Net Present. Value
(NPV) and Internal Rate of Return (IRR).

From the result found that following:

1. Most of respondents recognized about healthy food from television and take time
less than a month té decision choosing the healthy food. They thought that the price of healthy
food was comparable with general foods and the dinner is prepared meal for them. The eating
frequency for healthy food was 1-3 times a week. The motivating reason for eatinghealthy food
was they want to try a new food. The family was dominant group when they want to eat healthy

food. They eat healthy foods because of it is good for their health. The preferred appearance was
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Thai fést food like a noodle, Rad-na and Thai-rice noodle with dinner buffet drrangement. The
heaithy food restaurant should be located in the department store with air condition and decorated
like natural theme.

2. Service marketing mix

2.1 Product attribute; Most. of respondents interested on healthy food products
which mainly was Cheewajit food and healthy drinks .

2.2 Price attribute; Most of respondents suggested that healthy food liké Thai fast-
food should be start at 35 baht, snack should be start at 35 baht and healthy drinking should be
start at 15 baht.

2.3 Place attribute; Most of respondent prepared the restaurant locating on
department store such as Future Park Department Store.

2.4 Promotion attribute; Most of respondents suggest that the healthy food
restaurant should be have a member card for discount 10% and should be send the promotion, -
new service and health knowledge to member’s house.

2.5. People attribute; Most of respondents require more attention from staff with
enthusing, correct service aﬁd rapidly.

2.6 Process, attribﬁte; Most of respondents suggested that all staff should be greet
and welcome when customer come into restaurant and must have service eventually. I addition,
they also interested when check a bill precisely and rapidly.

2.7 Physical attribute; Most of respondents interested the restaurant that have
noticeable nameplate.

3. Marketing analysis found that initial investment for healthy food restaurant was
1,638,130 baht with minimum sale 6,570,000 baht annually and increasing 10 percent per year.
The strategy was pointed to sale gaining and supports any activities that related to sale gaining.
The main target group was consumer who eating healthy food frequently and the second target
group was consu_mér who eaﬁng general food frequently.

4. The financial analysis found that healthy food restaurant in Future Park Rangsit
Department Store has a feasible to invest because of its average BEP was 3 years at 178,1021.33
units, PB was 2 years and 44 déys, NPV with discount rate of 8% was 323,519.87'bahf and IRR
was 23.5896%.





