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This research aimed to study opinions about the decisions on using RFID in
warehouse of retail business, to compate opinions about the decisions on using RFID in
warehouse regarding to basic information of retail business, and to investigate the relationship
between basic characteristics in technology and decisions on using RFID in warehouse. The
samples group consisted of 86 retail companies which were the members of Thai Retailers
Association. The survey research was employed. A set of questionnaires was used to collect
research data. Then, the data were analyzed by the following statistics: percentage, mean,
standard deviation, One — way ANOVA, F- test, match test by LSD comparison, and Pearson’s
product — moment correlation coefficient.

The research results revealed that:

1. Opinions of retail companies in management highly consider problem
identification, limitation, solution development, technical solution analysis, managerial analysis,
financial analysis when making decision to use RFID.

2. Companies with different business sizes, business characteristics and management
organization structure did not show significant differences in making decisions an using RFID where as
those different experiences in warehouse management showed a significant difference at the 0.05 level.

3. Basic technological characteristics that have positive correlation with the decision
to use RFID were cost, ease and flexibility, accuracy and reliability. However that durability had

no significant relation to decision on using RFID at the level of 0.01.





