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The purposes of this survey research were to study factors relating to decision making
for choosing truck transportation service of AA PTP Com. Ltd., to investigate thé opinions
towards these factors, and to find out the ways to improve the company’s truck transportation
business. The samples were 200 customers. Questionnaires were employed as research tools to
collect data. The data were analyzed by using following statistics i.e., frequency, percentage,
mean, and standard deviation.

The research results revealed that:

1. The customers’ opinions towards the factors relating to decision making for
choosing the company’s service were at a high level in two aspects i.e., goods safety, and
transportation channel. However, their opinions towards other three aspects i.e., price, service,
and package were at a moderate level.

2. .T he followings were recommendations for improvement of the services : For goods
safety, goods damage should be guaranteed according to their real values. For transportation
channel, transportation routs should be informed, and barcode shoﬁld be made. For packaging,
goods should be packed, and cargo should be in good condition and sté.ndard. For services,
service area should be properly provided. In addition, for price, different pricing should be

considered in order to compete with the competitors on service rates.





