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The purposes of this research were to study the satisfaction levels of people taking
electronic media service at Social Security Office Area 9, to compare their satisfaction, classified
by their genders, ages, education levels, occupations, and incomes, and to find out the
relationships between their satisfaction and behavior. The samples were 400 people taking
the service at Social Security Office Area 9. The research tools were questionnaires used to
collect data. Then the data were analyzed by using percentage, mean, standard deviation, t-test,
One Way ANOVA, and Chi-Square.

The research results revealed that:

1. Overall people’s satisfaction with electronic media service at Social Security
Office Area 9 was at a moderate level. Taking each aspect into consideration, it was found that
their satisfaction was at a high level in one aspect i.e., channel of service distribution, and was at a
moderate level in three aspects i.e., price, product, and marketing promotion.

2. When comparing the satisfaction levels of the people, classified by their genders,
ages, occupations, and incomes, it was found that overall their satisfaction with electronic media
service was significantly different at .05 level. However, their satisfaction, classified by education
levels, was not different.

3. Their satisfaction with the service significantly related to their behavior of using the

service at .05 level.





