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The purposes of this study were to find out decision making to purchase ready - made
clothes of people in Bangkapi district, and to compare their decision making to purchase clothes,
classified by their personal factors. The samples were 400 people in Bangkapi district collected
tl}rough Stratified Sampling method. Collected data were analyzed by using pachage computer
program. The statistics employed were percentage, mean, standard deviation, t-test, F-test, and
Least Significant Different (LSD) with statistical significance of .05 level. The results found that:

1. The majority of the samples were females with the age of 18-25 years old. They
;Nere graduates students with and monthly incomes of 5,000-10,000 Baht.

2. Overall, their decision to purchase ready - made clothes in Bangkapi district was ta
high level. Taking each aspect in to consideration, it was found that their decision making was
also at a high level in 4 respective aspects i-e., perceiving demand and problems, decision
making, evaluating alternative ways, and searching information. |

3. Having compared their decision making to purchase ready - made clothes, classified
by ‘their personal factors i-e., genders, age, education , occupations, and incomes, it was found

that overall their decision making was significantly different at .05 level.





