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_ The purposes of this research were : (1) to study level of opinion towards
factors influencing on decision to study at the higher education level at Rangsit
University, (2) to find out and compare level of opinion towards factors influencing
decision to study at the higher education level at Rangsit University classified by the
informant’ personal factors, (3) to investigate relationship between marketing factors and
the decisions to study at the higher education level at Rangsit University. The samples
was 348 freshmen of Rangsit University. The research tool was a questionnaire. The data

were analyzed by utilizing statistical program.

The research results were as follows :

1. The marketing factors influencing the decision to study at the higher
education level at Rangsit University were at a high level.

2. Their decisions level to study in the university education, Rangsit University
were at a high level too.

3. The comparison of the decision to study at Rangsit University, classified by
informants’ personal factors, reveraled that the students who were different
in programs, fathers' occupations, level of fathers’ education had different
levels of decision to study at Rangsit University with statistical significance

different of 0.05.

4. However, gender, grade average, mothers’ occupation, parents’ income,
level of mothers' education, hometown and application methods were not
foﬁnd significantly different.

5. In addition, it was found that the marketing factors related to the decisions
to study at Rangsit University in aspects of personal goals, beliefs and

values with statistical significance of 0.01





