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This research aimed to study marketing mixgs of baked desseﬂs—Thai%%s%e%t? af
Phranakhon Rajabhat University’s students, to compare such opinions about marketing mixes- of
Phranakhon Rajabhat University’s students, by classified personal status. The samples for
gathering data in this research were 382 students of Phranakhon Rajabhat University in Normal
Program of Bachelor Degree who have bought baked desserts-Thai desserts. The instrument of
data gathering is a questionnaire. The data were analysed by using package computer program.
Statistics used in this research were percentage, mean, standard deviation, t-test, F-test, and LSD
multiple comparison test.

Research results revealed that;

1. The major of the samples were females with the age over 21 years old. They studied
in Faculty of Management Science in the third year earning 5,000-6,000 baht/month .

2. The opinions of Phranakhon Rajabhat University’s students in marketing mixes of
baked desserts-Thai desserts were overall at the moderate level. Considering each aspect, it was
found that their opinions about price, distribution, and marketing promotion were also at a
moderate level. However their opinions about products were at a hight level.

3. Having companed opinion levels of Phranakhon Rajabhat University’s students
about marketing mixes of baked desserts-Thai desserts, classified by personal status, it was found
that opinions of the students with different genders and ages about marketing mixes were not
different. However the opinions of the students with different faculties, academic years and

montly incomes were significantly different at 0.05 level.





