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The purposes of this research was to find our customer’s decision to purchase house
brand products of Tesco Lotus, Laksi Branch. And fo compare their decision to buy the products
classified by their demographic factors. The sample was 400 customers who used to purchase the
products at Tesco Lotus, Laksi Branch. The Research tool was a questionnaire. The data were
analyzed by using computer program. The statistics used for analyzing the data were percentage,
mean, standard deviation, t-test, F-test and LSD.

The research results was as follow:

1. Overall the customers’ decision to purchase the products at Tesco Lotus, Laksi
Branch was at a moderate level. When each aspect was considered, the decision was found at a
high level. The highest aspect was the alternative evaluation followed by the needs perception and
the lowest aspect was the purchase decision making.

2. The customers, with differences in demographic factors: the amount of times for
using services and members in a household had different decision to purchase the products at
Tesco Lotus, Laksi Branch with statistical significance of .05. Whereas the customers who are
different in gender, age, education level, marital status, occupation and monthly income did not

have different decision to purchase the products at Tesco Lotus, Laksi Branch.





