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The purposes of this research were to investigate opinions on business
innovation of MBA students academic year 2007 Phranakhon Rajabhat University, and to
compare their opinions on business innovation, classified by demographic information. The
sample group consisted of 76 MBA students academic year 2007 , at Phranakhon Rajabhat
University. A set of questionnaires was employed to collect data. Then , the data were
processed through a computer application softer to find out percentage , mean , standard
deviation, F-test. Additionally, the Scheffe” match pair test was used to locate the areas of
difference among group.

The research findings revealed that :

1. Overall, the MBA students had opinions on business innovation at a high
level. They showed the highest opinion on product innovation, followed by managerial
innovation and process innovation , respectively.

2. The MBA students with different occupations, careers and areas of study had

different opinions on business innovation at the significant statistical level of 0.05.





