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This research aimed (1) to study marketing factors affecting rental behaviors of
consumers in the Ladprao District, (2) to examine rental behaviors of consumers in the Ladprao
District, (3) to compare rental behaviors of consumers in the Ladprao District, classified by
personal factors, and (4) to study correlations between marketing factors and rental behaviors of
consumers in the Ladprao District. The sample group consisted of 214 tenants who had
established lease contracts with 9 apartment complexes located in the Ladprao District. The data
was collected by the administration of questionnaires. Then, data was processed by computer
software. Statistics were used to analyze correlations including frequency, percentage, mean and
standard deviation, and chisquare.

The study found that :

1. In the analysis of marketing factors affecting rental behaviors of consumers in
Ladprao District, it was found that consumers had a low level of attitudes towards the overall
aspect. However, in the examination of individual aspects, the consumers showed the highest
level of satisfaction towards apartment rooms, followed by physical evidence and pricing. The
lowest level of satisfaction was process.

2. The examination of rental behaviors of consumers in the Ladprao District revealed
that 74.3 percent of apartment tenants rented rooms of 16 - 30 m’. 44.4 percent of tenants rented
rooms whose rental was between 2,000 — 2,500 baht. 61.7 percent of tenants used amenities
provided at their apartment complexes. 30.4 percent of tenants established lease contacts of 3-5
months. 47.4 of tenants commented the on rental problems of poor security, i.e.”s;ééling, ;clnd
unlocked gates. 73.8 tenants indicated that the main reason for moving to a new apartment was to
pay less for water supply, electricity, and telephone.

3. The comparison rental behaviors of consumers in the Ladprao District classified by
personal factors showed the tenants of different ages had different rental behaviors. Consumers of
different genders, education levels, occupations, incomes, and marital statué showed no
difference.

4, The study of correlations between marketing factors and rental behaviors
demonstrated that marketing factors including room sizes, rental, renting periods, apartment
problems, and relocations did not significantly relate to rental behaviors of consumers in the

Ladprao District whereas apartment amenities did.





