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The Purposes of fhe study were : To determine the factors of BTS’s service To
determine BTS using behavior; To compare using BTS behavior classified by personal factors ;
To determine the relationship between attractive factors and using BTS behavior.

The population for the study was the BTS’s passengers. The study sarhple consisted
of 400 passengers. The instrument used in collecting the data was a rating scale questionnaires
which developed by the researcher.

The analysis of the data was accomplished by computation of the percentage, mean,
and standard deviation t-test and F-test numerical values were also computed to test each of the
null hypotheses postulated in the study. The chi-square statistical techniques was also employed
to find the relationship between service factors and passengers behaviors of BTS using in
Bangkok. |

Based upon these findings, it was concluded that:

1. People were oﬁinioné with factors according to BTS services , in overall were
at high level. However,»When taking each aspéct into consideration, it was obvious that the
highest was services, the second weré train body, safety system and charge réspectively.

2. The using BTS beﬁavior, found that most people used BTS card (single
journey ticket) 36.5 % for few days a week. The rush hour was morning and most of them going

to work;

3. There was a significant difference by statistical at 0.05 level in different sex,
age, status, highest earned degree, career, and incomes;
4. There was a relationship between service factor, train body, fare charge ,

safety' system and using BTS behavior by statistical at 0.05 level.





