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The purposes of this thesis were to study and compare problems and needs of customers who used
high speed data communication of TOT Public Company Limited, Ratchaburi Province. The
sampling group were 367 customers, sampling by using simple random sarﬁpling method. The tool
for collecting the data was a five rating scale questionnaire. The statistics used for analyzing the
collected data were percentage, arithmetic mean, standard deviation and t — test. The results of the
data analyses showed that the problems and needs of customers were different, the problems ware at
the middle level and the needs were at the high level. Different types of customers were not

different in problems and needs.





