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ABSTRACT 198335

This research aims to study the attitudes of foreign students studying at Chiang Mai
University (CMU) towards the present situations, and to study the potential of CMU in rendering
services to foreign students in order to understand the problems and demands in four aspects:
admission process service, curriculum and delivering knowledge process, services and whose
expenditure. The data were obtained from the structured questionnaire and the interview with the
foreign students studying in CMU longer than one year, and with the lecturers as well as the
supporting staff whose work are related to the foreign students. The study results reveal that the
attitudes of the foreign students towards readiness of CMU in rendering services in four aspects
are all found at good level.

In terms of specific attributes of each aspect, it is found that the aspect of admission
process services has the most readiness in the speed of services. The attitudes of the foreign
students towards the study curriculum and delivering knowledge process are generally considered
satisfactory. They found that the lecturers in CMU are the most ready, especially knowledgeable
fof the courses they are responsible for. As for the readiness in CMU services, the foreign
students are satisfied with it very much, especially in terms of the appropriateness of classrooms.
For the expenses in CMU services, it is found that food and beverage prices, tuition fees and other
expenses are reasonable and appropriate.

In the study of marketing mix factors for service business to evaluate readiness of
CMU, the viewpoint of the foreign students under the study showed that the most satisfactory is
the products of study: quality of curriculum/courses, lecturers’ knowledge and abilities in

delivering knowledge; while the matketing prombtions are the least readiness.





