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This research was intended 1. To study behaviour for buys insurance of automobile
loss owners automobile personnel, in Excise Department Bangkok 2. Side factors way marketing
opinion serves , at about behaviour for buys insurance of automobile loss owners automobile
personnel in Excise Department Bangkok 3. To study compare with behaviour for buys
insurance of automobile loss owners automobile personnel in Excise Department Bangkok ,
separate follow personal factor 4. To study the relation between way marketing factor serves with
behaviour for buys insurance of automobile loss owners automobile personnel in Excise
Department Bangkok , The sample that use in the research owners automobile personnel in
Excise Department Bangkok , which be office of who Excise Department Bangkok 260
examples amounts by random from the list of owners automobile personnel in Excise Department
Bangkok research regulation is manner research explores (Survey Research) a tool that in the
saving collects the data, be the questionnaire , analyse the data and process with a computer by
program readymade, the statistics , for percentage value , average , the value deviates standard ,
the statistics in the estimates , and the relation analyses by (Pear son's Product moment
Correlation Coefficient)

The research revealed that :

1. The reasons for buying insurance automobile loss owner automobile personnel in
Excise Department Bangkok by the overall image has behaviour for buyying in 3 many levels

by arrange the average too much froms seek a little be fast convenience from receiving serves ,
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the stability and the fame of a company , and the understanding , necessity part in the every day
life is in the average

2. About behaviour for buys insurance automobile loss owners automobile personnel
in Excise Department Bangkok at marketing factor serves , by the overall image opinion level
about marketing factor serves side 6 levels by arrange the average too much from a little be
the organization of image side , person service side, procedure side , products or serve side ,
price side , and way sale side , push marketing side part in the middle average

3. Compare with behaviour for buys insurance automobile Ioss owner automobile

personnel in Excise Department Bangkok Relate personal factor , at have the gender , age ,
education level , vacancy , and the income shares to build month , by the overall image behavior
for buys insurance automobile loss different prevent implily important statistics at 0.05 level

4. The relation between the marketing serve factor with behaviour for buy insurance
automobile loss owner automobile personnel in Excise Department Bangkok , imply important
statistics at .01 level by the overall image to there is the relation happens in same direction in
high-level or very tall , marketing serves factor to test relation value and behaviour buy in each a
side to understanding side , the stability and the fame of a company , and convenience fast side
from receiving serves , there is the relation in same direction in the level rather tall by
respectively arrange the average too much from a little , the part inside to necessity in the every

day life , there is the relation happens rather low level





