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This research aimed to (1) investigate the customer satisfaction towards the quality
of the loan service provided by the by the Chor Phor Khor credit welfare project in association
whit the Government Savings Bank, Nonthaburi branch, and (2) compare customer satisfaction
towards the quality of the loan service provided by the teacher welfare project in association with
the Government Savings Bank, Nonthaburi branch, classified by their demographics. The
independent variables included gender , age, education , occupation, level whereas the dependent
variables included customer satisfaction towards the quality of the loan service provided by the
“Chor Phor Khor credit welfare project in association with the Government Savings Bank,
Nonthaburi branch in various aspects including tangibles, reliability, responsiveness, assurance,
and empathy. The research followed the survey research pattern in which questionnaires were
used as a tool to collect data from a population sample group of 250 customers who used the lone
service provided by the Chor Phor Khor credit welfare project in association with the Government
Savings Bank, Nonthaburi branch. The data was processed statistically to analyze frequency,
percentage, mean, and standard deviation. Then, the data was analyzed by t-test to find the mean
of the two groups. However, the F-test was employed in the comparison of the means of two
groups. If the two groups showed significant difference at the level of .05 the Scheffe’ Match Pair
test could be used for further analysis.

The research found that:

(1) The customers showed satisfaction at a high level towards the quality of loan
service provided by the teacher welfare project in association with the Government Savings Bank,
Nonthaburi branch. In particular, they had high satisfaction towards reliability, assurance, and
responsiveness whereas they showed satisfaction at a medium Ievel to“;ards empathy and
tangibles.

(2) In the comparison of customer satisfaction towards the quality of loan service
provided by the Chor Phor Khor credit welfare project in association with the Government
Savings Bank, Nonthaburi branch, classed by the demographics of age, and occupation, it was
found that the groups had different levels of satisfaction at the significant level of .05 whereas
customers of different genders, and education levels showed no difference which rejected the set

hypothesis.





