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The research aimed to investigate customer attitudes towards KU sweet fish sauce
produced by the Institute of Food Research and Product Development, Kasetsart University,
classified by demographics. Questionnaires were employed to collect data from the sample group
which consisted of 175 customers who purchased products from the shop of the Institute of Food
Research and Production Development, Kasetsart University. Then, the data was processed by the
SPSS program to figure out mean and percentage whilst personal variables affecting program to
figure out mean and percentage whilst personal variables affecting attitudes towards the product

were analyzed by t-test, One-Way ANOVA, and LSD match pair test.

The study found that:

The majority of consumers of the KU sweet fish sauce produced by the Institute of Food
Research and Product Development, Kasetsart University were females, aged 31-40, bachelor
degree holders, working as employees, earning a living of between 10,000-20,000 baht. The
analysis of customer attitudes towards the pl_'oduct revealed that consumers had attitudes towards
the product at a very high level in terms of product, price, and service personnel whereas
distribution channels and marketing promotion were shown at a medium level. Consumelrs of the
different demographics including education levels, working positions, and average monthly

incomes, had significantly different attitudes towards the product at the level of 0.05.





